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Domain: MARKETING

Study Programme: MARKETING - DL
Academic Year 2012/2013

STRUCTURE 

OF THE 2nd YEAR OF STUDIES
	No.
	Discipline
	Number of credits
	Evaluation type
	Semester

	1
	Promotional Techniques
	6
	E
	3

	2
	Direct Marketing 
	6
	E
	3

	3
	Econometrics
	6
	E
	3

	4
	Consumer Behaviour
	6
	E
	3

	5
	Sales Force Administration (Optional 1) /
World Economy (Optional 1) /
Small Business Marketing (Optional 1) /
Commercial Management (Optional 1)
	6
	V
	3

	6
	Public Relations
	5
	E
	4

	7
	Marketing Research
	5
	E
	4

	8
	Business To Business Marketing
	5
	E
	4

	9
	Logistics
	5
	E
	4

	10
	Human Resource Management
	4
	V
	4

	11
	Marketing Practical Training 3x30
	3
	C
	4

	12
	Entrepreneurial Culture (Optional 2) /
Databases in Marketing (Optional 2) /
Applicative Marketing Programmes (Optional 2) /
Sociology (Optional 2)
	3
	V
	4


E – examination

E* – written and oral examination

C – colloquium

V – practical check up
DL=Distance Learning
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